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Gender of respondents
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Age profile of respondents
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18-25 26-30 31-35 36-40 41-45 46-50 51-55 56-60
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Age of business
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Less than 1 1-2 years 3-4 years 5-9 years 10 or more
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Regional representation

B MNYDA W Other ™ Total
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Growth status of business
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Growing/expanding lust starting Steady/mature Winding down
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Structure of business

B NYDA MW Other

(Pty) Ltd cC Partnership Sole trader/
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Profitability
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Target market
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Corporate SME Gowvernment Retailers Wholesalers Consumers
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Impact of World Cup on SMEs

H NYDA HOther
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World Cup a Boosted SME support Company Contribution Long-term Regulations
SUCCESS economy positioned to own benefits obstacle
itself SUCCESS
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Importance of environmental awareness in business
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Agree Dizagree Unaffected
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Accessed NYDA funding
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Source of business funding
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Own capital Family Friends Business Business
membe Owners partners
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Primary Connectivity to the Internet
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What keeps you
awake at night?

N y
nsored by: HYda



SM

3 SurvEy 2040

No. 1: Crime

Established businesses: 50%
Emerging businesses: 27%
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No. 2: Competition

Established businesses: 18%
Emerging businesses: 14%
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No. 3: Cashflow
Established businesses: 7%
Emerging businesses: 12%
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No. 4: Credit

Established businesses: 3%
Emerging businesses: 9%
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What can be done?

d SME support programmes must focus
on emerging businesses.
 Credit and bridging finance must be
part of strategy.
d Crime prevention Is a critical
component of small business support.
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What can the SME do?

d
d
J

nvest in systems to manage cash flow.
nvest Iin protecting your business.
nvest in better connectivity.

The bottom line:

J

Keep reinvesting in the business
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Thank you

Contact Arthur Goldstuck
arthur@worldwideworx.com
011 782 7003

Twitter: art2gee

www.smesurvey.Co.Za
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